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.e. Bcepoccuitickue
@a® dSKOHOMUYeckue popymbli

Metepbyprcknn mexayHapoaHbIn
3KOHOMMUYECKUU popym (6-8 ntoHa 2019r.)

Poccninckum nHsecTULUUOHHDBIN Popym «Coun»
(14-15 ¢pespana 2019r.)

dopym «3a0posoe obwectso. Ha nytu K uenu: 80+» B

dopyma «COYN-2019» (13 pespana 2019r.)

KpacHOApPCKUMN SKOHOMUYECKUIA dpopym
(28-30 mapTa 2019r.)

ANTUHCKUU MeXAYHAPOAHbIN SKOHOMUYECKUM
dopym (18-20 anpena 2019r.)

MexayHapoaHaa NPOMbILLIEHHAsA BbICTaBKa
«MHHOMNPOM» (8-11 ntons 2019r.)

PaMKax CTapToBOro AHA PoccuimcKoro MHBECTULMNOHHOIO

-

)

g Bcepoccunckue
§ dopymbi no nuHumn TN PO

2-a Bcepoccuimckana KOHpepeHUMa MHAYCTPUN BbICTAaBOYHOrO
cTpoutenbcrBa «LlndppoBbie TEXHONOrMK B CTPOUTENLCTBA
BbICTaBOK» (29 siHBapa 2019r.)

3-a BcepoccumcKana KOHpepeHuma no b6peHauHry

@ «lMpopasukeHne perMoHanbHbIX M TOBapPHbLIX bpeHAoB:
daKTOp pa3suTUA Manbix ropoaoB U NOCENEHUN»
(30 sHBapa 2019r.)

Kpyrabin cton «PoccMmnckoe roctenpunmcTso» B pamKax
@ A€/10BO1 NPOrpamMmmbl 26-01 MeXKAYHAPOAHOW BbICTABKM

NPOAYKTOB NUTAHUA, HANMUTKOB U CbiPpbA ANA UX NPOU3BOACTBA
«MPOO3KCMNO-2019» (12 dpeBpana 2019r.)

Kpyrabiit cton no ¢ppaHyYam3mHry B pamkax MexXayHapoaHowu
@ BbicTaBKu ¢ppaHwmn3 BUYBRAND Franchise Market n 13-1

MeXayHapoAHOMW BbICTAaBKU BEHAMHIOBbIX TEXHO/IOTUW U

cuctem camoobcnykmsaHma VendExpo (25-27 mapta 2019r.)

o BbictaBka TMNMN PP B NlocypaapcrteeHHoU Alyme PP «CemeitHoe
npeanpuHumarenbctso» (20-24 mas 2019r.)
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